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CAMPBELL TELLS VIRGINIA 
CANNERS CONSUMER CON- 
FIDENCE IS INDUSTRY 
RESPONSIBILITY 

Establishment of a “Consumers De- 
partment” at the cabinet level, as rec- 
ommended recently by AFL-CIO 
would be another governmental frill 
which we can ill afford, Carlos Camp- 
bell, executive secretary of the Na- 
tional Canners Association, told the 
52nd Annual Convention of the Vir- 
ginia Canners Association convening 
in Richmond, Virginia, February 26 
and 27. 


Protection against exorbitant prices, 


he said, is provided through the 


free enterprise system—competition of 
those who sell consumer goods. Ade- 
quate protection for the consumer 
against contaminated foods is provided 
by the Food and Drug Act. 

He warned, however, that despite 
their excellent record to date, food 
processors must continue to keep their 
houses in order and avoid self right- 
cousness. In this way, he said, those 
who are really interested in the protec- 
tion of the consumer, and in the main- 
tenance of consumer confidence in the 
food industry and the Food and Drug 
\dministration, may be made aware 
of the importance of maintaining a 
proper division of responsibility be- 
‘ween industry and government. 

Other NCA speakers at the Virginia 
Convention were: H. E. Dunkelberger 
©) Counsel’s office, Dr. C. H. Mahoney, 
‘vector of Raw Products Research 
Sureau, who spoke on the food addi- 
ives situation, and R. B. Heiney, as- 
‘istant to the secretary, who outlined 
‘he status of marketing order legisla- 
‘on, 

In connection with Mr. Campbell’s 
cmarks it is interesting to note that 
‘-eorge P. Larrick, commissioner of 
ood and Drugs, has addressed a letter 
’ Mr. Campbell complimenting the 
\ssociation for its formal expression 
of good will toward the Food and 
Drug Administration at the recent 


Miami Convention. Mr. Larrick’s let- 
ter dated February 24, had this to say: 

“The close cooperation which has 
existed over the years between the 
Food and Drug Administration and 
the National Canners Association has 
been a source of pride to me because 
of my conviction that such coopera- 
tion inevitably must lead to a better 
understanding of, and. better com- 
pliance with the objectives under the 
Federal Food, Drug and Cosmetic 
Act.” 


NATIONAL CANNERS 
ASSOCIATION SANITATION 
CONFERENCES 
The first of the 1960 Sanitation and 
Processing Conferer.ces for canners 
was held for mushroom canners Feb- 
ruary 10-11 at Kennett Square, Pa., 
under the joint sponsorship of the 
N.C.A. Washington Laboratory and 
the Pennsylvania Canners Association. 


The conferences continue the pro- 
gram begun by the Washington Lab- 
oratory in 1958. Meetings have been 
held in Maryland, New Jersey, Indi- 
ana, Ohio, Wisconsin, Michigan, IIli- 
nois, Iowa, New York, Pennsylvania, 
and Minnesota. Although plans for 
this year are not complete, it is hoped 
that similar conferences will be pre- 
sented in Virginia, Georgia, Tennes- 
see, Arkansas-Oklahoma, and Louisi- 
ana. 

The association’s purpose in pre- 
senting the Sanitation and Processing 
Conferences is to anticipate and pre- 
vent problems which would require 
costly curative measures. Satisfactory 
canning operations, resulting in a 
product of high quality, free of spoil- 
age and extraneous material, can be 
expected only when plant employees 
understand the pitfalls which may oc- 
cur. Therefore, the conference ma- 
terial is directed to the operating per- 
sonnel. These foremen, foreladies, and 
supervisors control directly the many 
factors involved in efficient operations. 


BROKERS PRAISED FOR EFFORT 
IN CRANBERRY FIASCO 

A letter addressed to President Wat- 
son Rogers of National Food Brokers 
Association, and signed jointly by 
Lawrence E. Proesch, director of mar- 
keting, and H. G. Mann, sales man- 
ager of Ocean Spray Cranberries, Inc., 
complimenting the firm’s brokers for 
a “tremendous job during this crisis,” 
has just been made public. “We are 
proud to have a part of our organi- 
zation a team that has worked and 
handled the situation with such loyalty 
and perseverance and words aren't 
possible to describe the outstanding 
job they have done to help us,” the 
letter read in part. 

At the December meeting of the 
Ocean Spray Board, the following 
vote was taken: “That the directors 
of Ocean Spray Cranberries, Inc. on 
behalf of the cranberry growers they 
represent, express their heartfelt ap- 
preciation to Ocean Spray brokers and 
their staffs, for their loyalty, their 
resorcefulness, and the supreme effort 


which they have expended on behalf - 


of Ocean Spray during the 1959 crisis. 
Our confidence in the broker system 
of representation is firmly reaffirmed 
‘and our pride in Ocean Spray brokers 
magnified.” 


IFT PLANS DIVERSIFIED 
PROGRAM 

Preliminary details of the 1960 Na- 
tional Meeting of the Institute of 
Food Technologists indicate that the 
program will be the most diversified 
and the exhibits the most comprehen- 
sive in the 20 year history of this an- 
nual gathering of food scientists and 
engineers. The meeting will be held 
in San Francisco, California, from 
May 15 to May 19. 

Such diverse subjects as food addi- 
tives, fish products, microbiology, meat 
foods, general research, poultry and 
dairy items, food enzymes, fruit prod- 
ucts, convenience and instant foods, 
packaging problems and others will 
be discussed. 
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The exhibit space providing for 
more than 100 displays has been com- 
pletely contracted for. 


Immediately following the San 
Francisco meeting many of the dele- 
gates will fly to Honolulu, Hawaii, to 
attend the Pacific Rim Food Confer- 
ence. 


F&D CLEARS PACKAGING 
MATERIALS 


As a further step in carrying out the 
provisions of the Food Additives 
Amendment of 1958, the Food and 
Drug Administration on March 1: 


1. Proposed that 67 substances 
which may become components of 
food as a result of their use in paper 
and paperboard packages be listed as 
“generally regarded as safe.” The pro- 
posal is to be considered by qualified 
experts in the field, and if these ex- 
perts agree that these substances are 
generally recognized as safe, no further 
safety testing will be required. 


2. Listed 28 other paper packaging 
materials which were authorized as 
safe by the Food and Drug Adminis- 
tration before the new amendment 
was enacted. No further proof of the 
safety of the packaging materials in 
this group is required. 

3. Granted manufacturers and us- 
ers an additional year—from March 6, 
1960—in which to comply with re- 
quirements of the Food Additives 
Amendment with respect to 135 other 
paper packaging materials. The Food 
and Drug Administration said the 
extensions were based on an item-by- 
item determination that continued 
use of these materials for 1 year pre- 
sents no undue hazard to health. 

These lists, FDA pointed out, in- 
clude only those paper packaging sub- 
stances that have been presented to 
the agency for clearance. The omis- 
sion of any chemical or substance 
from a list, it was emphasized, does 
not necessarily mean its use in food 
packaging is banned, since the sub- 
stance may be one that does not get 
into food, or one which is generally 
recognized as safe and for which the 
question of safety has not been raised. 

The materials involved in this ac- 
tion are in addition to a list of 84 
packaging chemicals, largely plastic 
materials, published February 2 which 
had been approved prior to passage 
of the Food Additives Amendment, 
and for which no further proof of 
safety is required. In the near future 
FDA said, special lists of adhesive ma- 
terials and can enamels will be pub- 
lished. 


ORANGE JUICE STANDARDS 


The Food and Drug Administration 
on March | announced new standards 
for commercially packed orange juice 
products, including undiluted and 
concentrated juices. 

The standards require that labels 
bear information that will identify 
and describe the kind of product 
being offered. For example, regular 
orange juice which has been heated 
to destroy enzymes and microorgan- 
isms to make it keep longer must be 
labeled “pasteurized orange juice.” 

Any orange juice product made en- 
tirely or partially from concentrate 
must bear a statement of that fact, 
such as “orange from concentrate” or 
“prepared in part from concentrated 
orange juice.” If the product is pre- 
pared in part from water extract of 
orange pulp, the label of a concentrate 
must carry a statement such as “pre- 
pared in part from water extract of 
orange pulp.” 

Products sold as concentrates to 
which consumer adds water, and juices 
already prepared from concentrates, 
are both required by the standards to 
have a specified proportion of sugar 
to acid. The amount of water is re- 
stricted. 

The standards allow natural sugars 
or orange juice concentrates to be 
added as optional ingredients to 
“sweetened” orange juice. However, 
a sweetener may not be used in such 
a way as to replace any part of the 
orange juice solids required to be in 
an unsweetened product. per- 
mitted by the standards is the addition 
of regular juice to flavor a product 
sold as a concentrate. 

The standards do not permit the 
use of artificial sweeteners or chemical 
preservatives. 

Thirty days are allowed for the 
filing of written objections by persons 
adversely affected. 


HOPE FOR CRANBERRY 
GROWERS 

At the annual Winter Meeting of 
the American Cranberry Growers As- 
sociation February 26, at New Bruns- 
wick, New Jersey, Orrin Colley, presi- 
dent of the Cranberry Institute, South 
Duxbury, Massachusetts, held out hope 
for indemnity payments to help grow- 
ers recover from the blow suffered last 
fall. Mr. Colley said negotiations with 
Washington officials are still in a deli- 
cate stage, but that he felt a decision 
was imminent. 

Progress in other areas is also being 
made, according to Mr. Colley. There 
is a chance, he said, of government 


purchases of 5 to 8 percent of the crop 
for distribution in the USDA School 


Lunch program. The Army Quarter. f 


master is stepping up servings of cran- 
berries from 28 to 36 times a year. 

U. S. World Trade Fair—Over 200 
Belgium and Luxemburg manufac. 
turers in an intensified drive to ex- 
pand trade, will show the largest 
group of their products ever presented 
to American buyers and consumers at 
the 1960 U. S. World Trade Fair at 
the New York Coliseum May 4 to 14. 

Dusseldorf Trade Fairs—The City 
of Dusseldorf has announced a sched- 
ule of exhibitions and trade fairs for 
1960. Among those of interest to the 
industry are the International Pack- 
aging Exhibition and display of con- 
fectionary machinery April 20 to 27, 
and the International Conference and 
Exhibition for instrumentation and 
automation October 19-26. 

Shriver’s Tomato Aspic Goes Kosher 
—The B. F. Shriver Company of West- 
minster, Maryland, has announced 
that its tomato aspic has received the 
Kosher endorsement. This is the first 
tomato aspic to receive such endorse- 
ment. A new label has been prepared 
bearing the Kosher symbol. The firm 
is also emphasizing at this time that 
tomato aspic is especially helpful dur- 
ing the Lenten season in preparing 
light meals and salads, so much in de- 
mand during this season. 


Neil MacEwen has been appointed 
sales promotion supervisor for food 
starches at National Starch & Chem- 
ical Corporation, a new post made 
necessary by the widening use of the 
company’s starch products by the food 
industry. 


DEATHS 

Joseph R. Braden, who recently re- 
tired as vice president in charge of 
sales of the Richmond-Chase Com- 
pany, San Jose, California, died sud- 
denly on Saturday evening, February 
13, while on vacation at Furnace Creek 
Inn. Mr. Braden was 67 years old and 
had spent more than 40 years in the 
canning industry, starting with Pratt- 
Low Preserving Company of Santa 
Clara, and for the past 16 years with 
Richmond-Chase Company. He had 
always been active in the affairs of the 
California canning industry, as well as 
the National Canners_ Association, 
serving on many of its committees. 
He was a member of the Board of 
Directors of the Canners League of 
California. He is survived by his 
widow, Lillian Braden, who resides at 
1666 University Drive, San Jose. 


THE CANNING TRADE is published every Monday by THE CANNING TRADE, Inc., 20 S. Gay St., Baltimore 2, Md. Arthur J. Judge, Business Megr.; 
Edward E. Judge, Editor; Arthur |. Judge I!, Advertising Mgr.; M. A. Felder, Circulation Mgr. Yearly Subscription price U. S. A.—$5.00; Canada— 
$6.00; Foreign—$7.00. Advertising rates upon application. 


advance of close. 


Forms close Wednesday; Cover forms Tuesday. 


ato 


s Copy required for proof two weeks in : 
Entered as Second Class matter at the Post Office, Baltimore, Md., under Act of March 3rd, 1879. ° 


f 
4 
he 
¢ 
} 
ve 
if 
z 
° 


CONTINENTAL SCIENTISTS WHO WORK FOR YOU 


THE MECHANICAL ENGINEER 


When packaging innovations demand new machines 
Continental customers get them first 


The imagination of the mechanical engineer is indis- handling equipment to problems involving delicate 
peasable in turning relatively high cost tinplate into testing and measuring devices. 
‘ov cost cans. His basic knowledge of physical engi- The mechanical engineer often works with other 
ring principles enables him to design equipment scientists. In the field of protective coatings, for ex- 
_ devices that will turn out a perfect product with a ample, his work overlaps that of the chemist and 
mum of lost motion and energy. chemical engineer. In the powering and control of the 
\pplying the latest scientific theories and principles, mechanical equipment he designs, he works with the 
chanical engineers at Continental’s Metal Division electrical engineer. 
'csearch and Development Center have designed ma- As a Continental customer, you can be sure that the 
vines that will make high quality cans at 800 per best in scientific manpower, facilities and equipment 
inute and close them at 1200. Their problems range are always working in your behalf. 


om those associated with massive manufacturing and 


Eastern Division: 100 E. 42nd Street, New York 17 
Central Division: 135 So. La Salle St., Chicago 3 


(oi CONTINENTAL CAN COMPANY | ?xitic division: Russ Building, San Francisco 4 


Canadian Division: 790 Bay St., Toronto 1 
Cuban Office: Apartado 1709, Havana, Cuba 
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NEW YORK MARKET 


Buying Tempo Improves—Vegetable 
Prices on the Rise—Fruit Business High- 
ly Selective—Fish Getting Seasonal 
Attention 


By “New York Stater” 
NEW YORK, March 4, 1960 


THE SITUATION.—With canned 
tomatoes pacing a general upturn in 
values for canned vegetables, distrib- 
utors are beginning to show concern 
over their inventory position until new 
pack becomes available, and the tempo 
of buying is picking up. While dis- 
tributors in most instances are en- 
deavoring to limit accumulations to 
immediate and nearby requirements, 
many operators are becoming more 
realistic in their thinking as to what 
constitutes a “safe” working supply. 
Activity in canned fish is showing its 
usual seasonal spurt, but new business 
in canned fruits is highly selective, 
with buyers showing an inclination to 
add heavily to holdings. 

THE OUTLOOK.—tThe effects of 
recent cold spells throughout the 
southeast, in terms of supplies of fresh 
produce, are being carefully studied 
by chains and wholesalers because of 
their effect upon the sales pattern in 
canned and frozen vegetables. New de- 
mand for staple canned vegetables has 
already driven prices upward, and a 
somewhat comparable situation has 
been developing in the case of com- 
peting frozen vegetables. Present pros- 
pects are that canner carryovers will 
be much smaller than had been gener- 
ally expected, and the price structure, 
in consequence, is expected to continue 
to firm up. 

TOMATOES.—Buyers seeking 
standard No. | tomatoes are finding 
it increasingly difficult to locate sup- 
plies, and the market has moved up 
to $1.10 minimum at tri-state canners, 
with some interests looking for a 
$1.1214-$1.15 range on this size before 
the carryover is cleaned up. Sellers 
generally are now firm at $1.40 on 303s, 
with 214s commanding $2.15 and 10s 
holding at $7.25. Extra standard 303s 
are held at $1.50 or better, with 214s 
at $2.30-$2.35. Midwestern canners are 
generally holding standard 303s at 
$1.40, with 10s at $7.50, while in 
Florida canners have upped _ their 


MARKET 


prices to $1.05 on Is, $1.45 on 303s 
and $2.15 on 

LIMAS STRONGER. — Notwith- 
standing the fact that the supply of 
canned limas for the current season 
was larger than that of a year earlier, 
supplies are beginning to dwindle at 
a rapid rate, and prices are stiffening 
accordingly. Canners are now holding 
fancy small green 303s at $2.00-$2.05, 
with tiny held at $2.50, f.0.b. tri-state 
canneries. Extra standard mixed green 
and white are quoted at $1.40. 


GREEN BEANS.—Canners report a 
steady movement of standard round 
pod green beans into distributing 
channels, with 303s holding at $1.20 
and 10s at $6.50 at tri-state canneries, 
while extra standards hold at $1.25- 
$1.30 and fancy are firm at $1.40. Fancy 
French style are strong at $1.55, with 
an occasional offering at $1.50, while 
extra standards list at $1.30. Fancy 
4-sieve wax beans are reported avail- 
able at $1.45 at some New York State 
canneries, with extra standards ranging 
$1.30-$1.40 in the east. 


CORN.—A continued good demand 
is reported in canned corn, with prices 
showing some variance. Offerings of 
standard are becoming less frequent, 
with tri-state packers quoting $1.20, as 
against reported small-lot offerings in 
some parts of the midwest as low as 
$1.10. Fancy is generally firm at a 
range of $1.35-$1.40 at eastern can- 
neries. 

PEAS.—Demand for pease is on the 
increase, and while the market is 
firmer, it has failed thus far to advance 
in proportion to gains registered in 
tomatoes and corn. Standard pod run 
sweets are generally held at $1.20, with 
early Junes around $1.10, while extra 
standard sweets are quoted at $1.25 
and fancy at $1.35. 

SALMON.—Canner price lists on 
salmon are showing many blanks, but 
there are still some odds and ends 
around, Offerings of cohoes are re- 
ported on the basis of $31 per case for 
talls and $18 for halves, with Alaska 
red sockeye halves firm at $24. On 
medium reds, some fall cohoes are re- 
ported at $30.50 on talls and on fancy 
Cooper River chinooks canners. still 
offer some flat halves at $20. Pinks are 
generally quoted at $24 on Is and 
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$13.50 for halves, with chums at $21 
for talls and halves out of the picture, 
aside from some summer pack at $12, 
all f.0.b, Seattle basis. 

OTHER CANNED FISH. — ‘Tuna 
business is picking up moderately, but 
distributor stocking for Lenten re- 
quirements thus far has not reached 
the expected volume, indicating a con- 
siderable volume of near-term replace- 
ment buying. Prices are unchanged. 
... The sardine market continues to 
hold up well, with Maine canners ex- 
pected to close out the season with an 
extremely limited carryover. . . Shrimp 
movement is fair, and the market is 
well sustained at recently advanced 
levels. 

CITRUS.—While recent cold snaps 
in the Southeast have given Florida’s 
citrus industry a few scares, no damage 
of serious proportions has developed. 
The supply situation in frozen orange 
concentrate is topheavy, but the mar- 
ket for the canned single strength 
product is well sustained, with sweet- 
ened at $1.35 for 2s and $3.05-$3.10 for 
46-ounce, with natural at $1.55 and 
$3.50, respectively. Blended juice is 
held at $1.3714-$1.40 for natural 2s, 
with 46-ounce at $3.15, with sweetened 
at $1.30 and $2.90 minimums, respec- 
tively. Grapefruit juice is quoted from 
$1.30 on natural 2s and $2.85 on 46- 
ounce, with sugar-added at $1.20 and 
$2.65, respectively. Canners remain 
firm at $1.70-$1.75 fancy grapefruit 
segment 303s, with citrus salad un- 
changed at $2.75, also in 303s, all f.0.b. 
Florida canneries. 

OTHER FRUITS.—Aside from a 
fair volume of shipping instructions 
against standing orders, the market for 
West Coast fruits has continued a quiet 
affair. No developments of general in. 
terest, pricewise, are reported from 
California or the Northwest. 


CHICAGO MARKET 


A Strong Vegetable Picture—Some 
Weak Spots in Fruits—Citrus Selling 
Well Despite Higher Prices 


By “Midwest” 
CHICAGO, March 3, 
THE SITUATION.—During 
past two weeks trading here 
tapered off to where it is of the 
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tine variety. However, buyers here are 
watching the situation carefully and 
any further price increases could bring 
them back into the market in a hurry. 
The flurry of rising prices so evident 
recently seems to have stabilized at the 
current plateau but most of them con- 
tinue very firm. Beans and tomatoes 
are the active items and in these cases 
prices are still moving upward. Ad- 
verse weather in southern areas con- 
tinues to plague growers adding 
strength to an already strong market. 
Pea canners just can’t seem to get 
prices up to where they belong despite 
a decrease in unsold stocks. Standards 
are firm at higher levels but price 
shading in better grades is quite obvi- 
ous in both shelf sizes and tens. Corn 
prices are stable but here again quota- 
tions are below the level canners had 
hoped would be reached before this 
time. Local beet canners are trying to 


_ buy certain items from each other in 


an effort to maintain a complete line 
and carrot canners are supplementing 
the holes with goods purchased from 
‘Texas sources. All in all, it’s a very 
strong vegetable picture. 

In the case of fruits, the market is 
firm with the exception of freestone 
peaches and pears. The former item 
has been slipping for quite some time 
and prices may have reached the bot- 
tom but there is still no trend upward. 
Price cutting on pears packed in Cali- 
fornia is beginning to have its effect 
on the thinking of Northwest canners 
who have steadfastly refused to meet 
such competition up until just re- 
cently. Citrus canners are in the 
driver’s seat as shipments again this 
week exceeded the pack and conditions 
of this kind always create a strong 
market. 

TOMATOES.—Midwestern canners 
will no longer sell standard 303s be- 
low $1.45 as trading has been very 
active. Furthermore, local buyers can- 
not look elsewhere to advantage as 


southern sources are no less than $1.30 
to $1.35 with a much higher freight 
rate. Eastern canners are holding at 
$1.40 and California processors are 
now firm at $1.35 which means local 
buyers might just as well pay Midwest 
canners their asking price and forget 
about it. Extra standards are still 
offered as low as $1.50 but current 
offerings range upward to $1.65. 

BEANS.—It takes at least $1.15 to 
buy a dozen cans of standard cut green 
beans regardless of where they are 
grown. Unsold stocks are limited and 
canners are not interested in offers to 
buy for less money. Fancy beans also 
continue to advance and fancy three 
sieve cuts are up to $1.40 to $1.45 for 
303s and may go higher. Fancy French 
style are also very active with prices 
ranging from $1.50 to $1.55. Chicago 
distributors are having little success 
in their efforts to increase bookings 
with West Coast canners of Blue Lakes 
as supplies there are getting tighter 
by the day. Wax beans are even short- 
er with New York and Wisconsin can- 
ners trying to buy from each other. A 
very strong market. 

PEAS.—This is a_ rather strange 
market at present as everyone seems to 


think prices should move higher but 


they just don’t get there. It is true 
standard 303s are now up to $1.15 and 
firm at that level but trading continues 
in the better grades. The pressure to 
sell is greater on certain sizes and 
varieties but where ever it is it has 
held down the overall market. Tens 
should definitely be higher but again 
enough canners are willing to trade 
so that the rest are having difficulty 
moving prices up. 

TOMATO PRODUCTS. — Local 
processors are maintaining prices on 
juice and catsup with prices unchanged 
from those last quoted. As a result, 
buying is of the routine variety with 
the real interest directed toward the 
West Coast. There canners have an- 


nounced another increase in tens puree 
and paste with considerable activity 
on the part of Chicago buyers to back 
in before the higher prices become 
effective. Puree of all specific gravities 
is going up 35¢ per dozen and 26% 
paste is moving to $11.60 up from the 
low point last summer of $8.00. Ship- 
ments will be heavy before the Cali- 
fornia March tax date. 


CORN.—A steady market now that 
the deals offered by the advertised 
brands have been withdrawn. A lot of 
interest in extra standard 303 whole 
kernel but little if any can be found. 
The same grade of cream style is avail- 
able at anywhere from $1.15 to $1.25. 
Fancy corn is usually quoted at $1.40 
but some canners are still occasionally 
shading this price to $1.35. Fancy tens 
are going at $8.00 to $8.25 with others 
as high as $8.50. 

CITRUS.—An item that continues 
to sell exceptionally well here even 
though prices are up sharply from 
their early season lows. Florida can- 
ners have been shipping more goods 
than they have been packing the past 
thirty days or more and the advancing 
prices have only served to stimulate 
the movement. Prices are unchanged 
from last week but any indication of 
another price raise would create addi- 
tional heavy buying right now. 

APPLESAUCE.—A__ very routine 
market. The price advantage New 
York canners enjoyed, if that is the 
word for it, is no longer a fact as 
most Pennsylvania canners are now at 
the same level which is $1.25 for fancy 
303s and $6.85 for tens. Chicago buy- 
ers are buying only as needed as there 
is little reason to do otherwise. ’ 

RSP CHERRIES.—Another routine 
affair as the industry is just able to 
maintain current market levels. Water 
pack 303s are generally quoted at 
$1.75 with tens at $10.75 but every so 
often some canner with a yen to sell 

(Continued on page 8) 


When your label STANDS OUT 
your product SELLS OUT 


and GAMSE labels are OUTSTANDING because they: 


e Produce instant identification 


litho 


e Give your product the “high Quality” look 
e Are your salesmen on-the-shelf 
Write, wire or phone 


for designs and estimates. 
MUrdock 6-4700 


GAMSE Lithographing Co., Inc. 
Baltimore 6, Md. 


Make It a 


ONE- 
MAN 
JOB 


Automatically unload and unscramble all size cans, 202-404 inclusive, with 
this one-man-operated combination. 
virtue. For complete information write or phone 1 


Ask about the NEW—Shuttleworth CASE-PACKER, too. 
Designed by Canners for Canners. 


SHUTTLEWORTH MACHINERY CORP., 
Warren, Indiana 


Gentle a - of bright cans is its 
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CANNED FOOD PRICES 


ASPARAGUS Mid-West, Fancy, Diced, 6.50-7.00 GRAPEFRUIT SECTIONS 
Calif., Fey., All Gr., No. 300 : No. ny {Shae seeeeee 1.12%-1.15 Ozark, i No. 303 ........1.20 Fla., Fey., No. 303....1.70-1.77% 
Large NO. 10 6.75-7.00 Calif., Fey., No. 308 “1.22% PEACHES 
Med.-Small CORN NO. 2M .1.65-1.72% calit., Cling Fey., No. 303...1.8> 
Gr. Tip & Wh. Colossal......3.00 East No. 10 ees 4.80-5.10 
Med.-Small 002-90 Fey., No. 303 1.40-1.65 Tri-States, syr., No. 303.1.25-1.30 Choice, No. 303 ...... 1.65-1.67 % 
Tri-St. Fey., All Gr., No. 300 8.50-8.75 2.00-2.10 2.471% -2.52% 
Mammoth 3.40 NO. 8.00-8.50 9.75-10.50 Std., No. 303 ...... 01,501.60 
Mid-W., Fey., All Gr., Cuts & Tips 7.50-7.75 8.90 
No. 8 ce ee Fey., No. 303 . -5.00-2.25 Ex. Std., No. 303 .....1.50-1.55 Elberta, Fey., No. 2% ..2.75-3.00 
No. 1 Pic. 9.50-10.00 No. 2% 2 35-2.50 
No. 10 ...... eee e12.00-12.25 Mid West No. 
Kast 135-140 2.15-2.25 Fey., No. 303 ...... 2.15-2.25 
Fey., Fr. Style, 8 os. ....1.02% 00-8. 25 MO, 7.25-7.50 No. 2% ..... 
Fey., Cut, Gr., No. 303. .1.40-1.50 NO. 10 No. 
8.25-8.50 Mid-West, Fey., No. 1 ...... 1.40 11.00-11.25 
Ex. St., Cut Gr., 1.85-2.10 sta. "No. 303 1.85 
1.27 %-1.34 Co. Gent., W.K. & C.8. No. cay 2.55-2.65 
$t., 203 22%)-1.25 NO. 1D 
1 Bx, Std., No. 1  pINEAPPLE—Per case 
Wax, Fcy., Wh., 3 sv., No. 10 | 2.45 (Toll & Wfge. extra) 
Cut, 3 sv., No. 303 ....... 1.60 PEAS Gul 1.45 G/10 cee 
1.25-8.00 1 sv., No. 303 ........ 2.50-2.60 Calif., Fey. S.P., No. 303... .1.75 6/10 ....... 
Gr., Wh., Fey., No. 303. .1.80-2.75 3 sv., 60; BOB 1.60-1. 1.90 Std., Half Slices, 24/2 5.10 
Fey., Cut, 1. 40- 1.45 Ex. Std., 2 sv., No. 303. .1.40- 30 Ozarks, Std., No. 303 ..... oe G/10 6.10 
Ex. Std., 3 sv., No. 303 1.25-1.35 Tezas, Std., No. 1.35 N.W., Fey., No. 303 ........1.60 
Std., Cut, No. 303 ....1. 4 sv., No. 303 ........ 1.20-1.25 TOMATO CATSUP OO 
NO. 10 7.00-7.75 Calif., Fey., 14 0z. ....1.60-1.70 Choice, No. 303 
Wax, Fey., Cut, 3 sv., Std., 3 sv., No. 303 ....+....1.25 9.25 NO. 24 
1.45-1.60 3 sv., No. 10 ........ 50 Mid-West, Fey., 14 0z...1. 15-1.80 NO. 10 OO 
4 sv., No. 303 .1.35-1.45 No. 10 6.25-6.50 East, Fey., 14 0z....1.77%-1. JUICES 
.8.25-8.75 Pod Run, No. 303 .........1.10 APPLE 
Ex. No. 303 -1.25-1.45 TOMATO PASTE (Per Case) Midwest, 1 qt. gl. ..... .2.00-2.15 
Std., No. 303 ......... 111734-1.20 Fey., Pod Run, No. 303. .1.35-1.40 2.60-2.75 
6.50-6.75 No. 10 ...... No. 10 (per doz.) 30% 12/85 CITRUS BLENDED 
Fey., Wh. Gr., No. 303.......1.75 1:20 No. 10 (per doz.) 26% .....10.75 
No. ye 9.00 No 10 TOMATO PUREE GRAPEFRUIT 
Fey., Cut, Gr. No. 303. -1.35-1.40 Midwest Alaskas Calif., Fey., 1.06, No. 303 ...1.50 -1.30-1.35 
Ex. Std., No. 303.......1.25-1.30 BNO. 2.55-2.60 Mid- Fey., 1.045, ORANGE 
Std., No. 303 ..........1.20-1.25 2 MO. B03 1.80-1.90 No. 10 6.00-6.50 3.50-3.60 
6.25 2 sv., No. 10 .... 12.00 East, Pey., 1.046, Mo. PINEAPPLE—Per Case 
Blue Lakes 1.45 No. 10 Hawaiian, Fey., 24/2 ........2.70 
Fey., Vert. 3 sv., No. 303... .2.35 8.00-8.50 FRUITS 
4 BV., NO. 3038 ....scscccee 2.20 Ex. Std., 3 sv., 8 oz. -85-.90 ‘Od 
Fey., Cut, 3 sv., No. 303...1.77% 3 sv., No. 303 ...... 11.25-137% APPLE SAUCE : TOMATO 
7.50-7.75 East, Fey., No. 303 ....1.25-1.30 East, Fey., No. 2 .....-1.15-1.20 
Ex. Bt, 5 sv., No. 303.......1.45 Btd:, BOS: “West, Fey., No. 2 ...++. «1.20 
8.25 3 sv., No. 303 ......1.17%-1.20 Calif. (gravensteins) 46 OZ. 
std., 3 sv., NO. 10 Fey., Ne. ..1.60 Calif., Fey., No. 2....1.15-1.17% 
sv., N 25-6.5 oy 
East 4 av., Mo. 6.25-6.50 FISH 
Fey., Tiny Gr., No. 303. .2.50-2.60 Mid-West Sweets APPLES (East) 
13.75-14.00 Fey., 3 Ho. Sl., No. 10  SALMON—Per Case 48 Cans 
Small, No. 303 ..... ++ +2.00-2.10 8.25 APRICOTS Alaska, Red, No. 1T........37.00 
12.25 Fey., 4 sv., No. 303... .1.30-1.35 Halves, Fey., No. 2% W'S eee 
Medium, No. 303 ........++. 1.90 10 oo No. 10 ....... 513.90 Med., Red, No. 1T .. .30.00-31.00 
11.00 Ungraded, No. 303 ......1.30-1.35 Choice, No. 2% 18.50 
Ex. Std., G.&W., No 303..... 1.40 No. 10 ...... 7.50-7.75 NO. 10 012.10 P.S. Sockeye, 4's ....24.00-25.00 
DER nuancaxccatvcseaaad 9.50 Ex. Std., 3 sv., No. 303 1.25-1.37% Std., No. 2% ..........2.70-2.80 Pink, Tall, No. 1 .....24.00-25.00 
Fey., Tiny Gr., No. 303. .2.25-2.50 sv., No. 303 ...1.17%-1.22% BP. Be. 12.00 Chum, Tall, 
No. 10 13.75-14.00 6.50-7.00 Fey., Wh. Peeled, No. 2%....4.15 12.00 
Small, No. 303 ....... 2.00-2.10 6.50-7.00 SARDINES—Per Case 
Medium, No. 303 .........- 1.90 Ung., No. 303... .1.10-1.12 No. 300 H/S 
1.00-11.50 No. 10 50-6.65 No. 10, Water ....16.50-16.85 No T 
Ex. Std., Gr. & W., No. 303 1.45 PUMPKIN CHERRIES 
Fey., Diced, East, Fey., No. 2%...... R.A., Fey., ‘No. “2%... .5.85-6.00 SHRIMP-Dev. 4% oz. per doz. 
Fey., Sliced, No. 303 ....1.10-1.30 SAUERKRAUT Choice, No. 2% kn 
Midwest, Fey., Sl., 8 oz. ....—— Midwest, Fey., No. 303 ...1.37%% 905.00 
Domed, 1.00 N. Z., 2% 02-00 MO. BU Case 
CARROTS SPINACH Choice, No. Fey., Light Meat, .10.25-10.75 
East, Fey., Diced, No. 303 1.25 Tri-State, Fey., No. 303.1.40-1.45 
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